Making Your Dreams Real

By MARCIA WIEDER

“Nothing happens unless first a dream.”
Carl Sandburg

ost people think of dreams as
M some kind of unattainable fanta-

sy, or as something they do in
their sleep. Neither of those definitions
are what I mean when I speak of
dreams. Dreams are the aspirations,
goals, and hopes that you most want for
yourself, vour family, friends and busi-
ness associates. I invite you to have
dreams in the areas of personal, profes-
sional, relationship, health, finance and
fun. In other words, use your dreams to
create the kind of life you want.

Often we are so mired in reality, living
from our clocks and calendars, that
dreaming can seem frivolous. But keep
this important point in mind. Without
our dreams, all we have is reality. Reality
is not a bad thing. You have to know
where you are so you can design the ap-
propriate strategy for getting to where
you want to be. But if you have become
overly realistic, you might be squelching
your passion, effectiveness and creativity.

My formula for “Making Your Dreams
Real” is simple and applies not only to
personal dreams, but to the mission and
vision for your business as well. First, get
clear about what vou want. Often, this is
the hardest step. Second, remove the ob-
stacles to achieving it, especially your
limiting beliefs. Third, share your dream
and build DreamTeams. It’s just that sim-
ple. This is the formula for getting what
you want.

The word “dream™ has long been misin-
terpreted. Don’t confuse this with a fanta-
sy like winning the lottery. The difference
is, in a fantasy you cannot design a strate-
gy to attain it. In a dream, you surely can
create a plan for success.

Here's the actual dictionary definition
of “dream”: a fond hope or desire; to con-
ceive of, to devise or to plan. So “Making
Your Dreams Real” is planning how to get
what you want. Be clear about what that
is and you will get your dreams out of
yvour head and into vour life.

Sometimes just getting out of the way,
not controlling every single detail will al-
low your dreams to happen. Your beliefs
will either move vou forward or hold you
back. They are never neutral. When you
can recognize your beliefs, you can trans-
form vour life. Are yvour beliefs empower-
ing or impeding you? Utilize beliefs that
will support you in taking action.

You can start “Making Your Dreams

Real” - right now - by being clear about
what you want, bv believing in your
ideas, and by promptly acting on them.

What Is Your Dream? In talking to people
about what they want, I find that many
characterize “dreams” in the same way
they perceive “fantasy.” That is, most peo-
ple don’t believe their dreams will come
true unless something miraculous hap-
pens. This is a limiting belief.

Your dream can be anything from
spending more time with the family to
doubling vour business. Dreams can
range from the mundane to the esoteric,
and sometimes what you truly want can
come as a complete surprise to you, once
vou start to look.

To begin the process of achieving your
dream, start with Step One, clarifying
what you want. Put into a single sentence
the essence of what you're committed to
having. Don't worry that you can’t define
all the details; they’ll come as you move
forward. The Kkey is to get in touch with
what you feel passionate about, what ex-
cites and motivates you.

Write down what you want. If you can’t
formulate your dream

per in half. On the top half define your vi-
sion. With as much detail as possible,
clarify your dream. On the bottom half,
spell out your reality about your dream.
Where are vou as opposed to where you
want to be? Include any doubts or con-
cerns as part of your reality.

Now, here’s the defining moment.
Which one are you more committed to,
your dream or your reality? The evidence
will be in the action you are or are not
taking on a daily basis. Demonstrate that
your dream matters and that you believe
in it, by acting on it every day. Don’t just
sit back to see how it unfolds; it won't
happen unless you interact with the
process. Start now. It’s time to wake up
and dream.

Marcia Wieder, America’s Dream Coach, is a San
Francisco-based motivational speaker and member of
the Direct Selling Association. Her clients include
Amway, BodyWise, Discovery Toys, Weekenders and
The Pampered Chet. She is the author of three
books; “Making Your Dreams Come True,” “Life Is But
A Dream” and “Doing Less and Having More™ and a
new audio tape series called “Yes You Can...Make
Your Dreams Real.” She can be reached directly at
415-433-9552 or visit her at www.marciaw.com.

yvet, make something up.
Start someplace. Al-
though it may seem
ridiculous now, it will of-
ten work to lead you
down the right path. And
the shortcut technique is
to share your dream with
others. Think about a
time in yvour life when
you spoke to someone
about an idea, and quick-

- . -Ignite passion
ly yvour idea turned into & h}I: .
something more concrete. “Teach how to dream big
-Remove obstacles

What Are Your Expecta- -\
tions? Perhaps vou're ;
looking for a blueprint to
zet you from where you
are to where you want to
be. Mayvbe you're seeking
a strategy or tactic that
will divide the work of
reaching your dreams in-
to specific areas of con-
centration. You can devel-
op an action plan for
“Making Your Dreams Re-
al” by deciding now what
you want and what you .
are willing to do about it.

Here's a simple tech-
nique. Split a piece of pa-

with Marcia Wieder - America’s Dream Coach

Have Marcia speak at your next event to:

-Get your team “into action”
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